In 2002, both Linda Hall and her new company --which would later become MinuteClinic, a fixture in 1000 CVS stores --had a lot to lose. Hall was the sole breadwinner in her household and had no nest egg, and the company was similarly at the end of its rope financially. Through tenacity, a thick skin and an outsider's fresh perspective, Hall helped her company gain the financing it needed to grow, and eventually be feted by the World Economic Forum for its innovative healthcare delivery. In an interview with Dan Forbes, Hall shares lessons from her teenage years selling Michigan cherries, her early career in education and the roadblocks she faced as an entrepreneur.
